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The Creators Economry is an independent, Arabic-first print publication based
in the UAE, examining the people, practices, systems, and ideas shaping
contemporary creative culture.

Across architecture, design, art, craft, photography, technology,
publishing, and cultural research, we look beyond finished outcomes to
understand how creative work is produced: the people behind it, the
institutions and economies supporting it, the knowledge informing it, and
the cultural questions it raises.

Through original reporting, long-form features, interviews, visual
research, photography, and archival material, each edition creates a record
of the practices and transformations shaping creative culture today.

1he Creators Econonry
examines creativity and the
conditions that shape it.



Research Before Promotion

Our stories begin with questions, processes, and context rather
than publicity.

Beyond the Finished Work

We examine the systems, histories, materials, institutions,
technologies, economies, and people surrounding creative
practice.

Across Disciplines

Architecture can lead us to craft; design to technology;
photography to cities; culture to economics. We follow the
connections between creative fields rather than treating them
in isolation.

Print as a Record

Each edition is designed for extended reading, reference, and
collection, creating a physical record of ideas and practices at
a particular moment.

Our Editorial Approach



3 Arabic Editions

Published throughout the year, each edition begins with a central
editorial theme and is developed through original research,
commissioned contributions, conversations, photography, and
visual material.

1 Global Edition

Once a year, selected stories, research, and conversations
developed across the Arabic editions are reconsidered in
English for an international readership. The Global Edition is
not a translation of a single Arabic issue. It is an annual editorial
selection, bringing together ideas developed throughout the
year into a new edition.

Our Publishing Model
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Material Dates

Edition On Sale Booking Deadline Material Deadline
Arabic Issue 03 January 2027 November 2026 December 2026
Arabic Issue 04 May 2027 March 2027 April 2027
Arabic Issue 05 October 2027 August 2027 September 2027
Global Edition 02 October 2027 August 2027 September 2027

Booking Deadline:

Final date to reserve and confirm a commercial placement or
partnership within the edition.

Material Deadline:

Final date for approved, print-ready advertising materials to be
supplied to The Creators Economy.

TCE-produced editorial, photography, and creative commissions
require earlier confirmation to accommodate commissioning,

production, editorial review, and design. Individual production
timelines will be agreed upon at the time of booking.

TCE 2027
Publishing Calendar



Creative Practice

Processes, materials, experimentation, and ways of making.

People & Practices

Practitioners and emerging actors reshaping their fields.

Creative Systems

Institutions, infrastructure, technology, policy, and the networks
surrounding creative work.

Culture & Identity

Visual languages, places, histories, representation, and cultural
knowledge.

Economies & Institutions

How creative work is funded, valued, commissioned,
distributed, and sustained.

Archives & Futures

How existing knowledge and overlooked histories encounter
changing practices and technologies.

What We Cover



Made for Print

The Creators Economy approaches print as a lasting editorial
format. Long-form writing, photography, visual research, and
archival material are brought together within editions designed
to be read, revisited, referenced, and collected.

Print specifications:

215 x 280 mm

180 pages

Section-sewn binding

Mixed speciality and art matte papers

Current / Planned Circulation

1,000 copies - UAE

1,000 copies - Saudi Arabia

500 copies - Select / luxury distribution

Total planned circulation: 2,500 copies

430 mm

215 mm

280 mm

Double Page Spread Single Page

The Publication



A Culturally Engaged Creative Readership

The Creators Economy reaches readers working across creative
practice, culture, business, research, and education.

Our audience includes architects, designers, artists,
photographers, creative directors, cultural practitioners,
founders, researchers, educators, institutional leaders, and
professionals working across hospitality, fashion, technology,
publishing, museums, galleries, heritage, and the wider creative
industries.

What connects them is less a single profession than
an active interest in how creative ideas develop, how cultural
systems change, and how practices from different disciplines
and geographies inform one another.

architecture - design - art - culture - hospitality - fashion -
photography - technology - publishing - craft - research

Reach

23.8K community

845.7K content views / 90 days

138.7K viewers / 90 days

70.4% views from beyond our existing following

Instagram Insights: June-September 2026

Ouwur Readers



Selective Regional Distribution

The Creators Economy circulates through independent
bookstores, cultural destinations, creative spaces, and direct
distribution across the Gulf.

UAE

Hobb Design & Visual Culture Bookshop — Dubai
Art Jameel Shop - Dubai

Ethr ClubHaus - Sharjah

Ethr ClubHaus - Abu Dhabi

Ethr at the Library - ADREA, Abu Dhabi

Saudi Arabia

The Book Department — Riyadh
Qatar

Atlas Bookstore - Doha

Kuwait

Altitude - Kuwait

Global Edition

The annual English Global Edition will have an initial print
run of:

1,000 copies

with planned distribution across:
Europe - United States - Japan - South Korea

Distribution



An Example of Selected Voices

Hala Badri

Director General, Dubai Culture and Arts Authority
Aya Al-Bakree

CEQ, Diriyah Biennale Foundation

Munira Al Sayegh

Curator and cultural strategist

Anton Repponen

Designer and photographer, New York

Ceramica Cumella

Ceramic practice, Barcelona

Selected Institutions & Subjects

- Dubai Culture and Arts Authority
- UAE Ministry of Culture

- Diriyah Biennale Foundation

- Saudi Ministry of Culture

- MoCX, Saudi

- Officine Universelle Buly

- TAMBURINS

- ICOMBINED

- The Ned Doha

- Rahaal World

Selected voices & institutions



Innovation Begins with Attention

What does it mean to innovate when the answer is not always
to replace what came before?

Issue 02 examines innovation through materials,
processes, inherited knowledge, technology, visual culture,
and the ways creative practitioners reconsider what already
exists. Rather than treating innovation simply as novelty, the
edition asks how observation, experimentation, adaptation, and
accumulated knowledge can produce new possibilities.

Across architecture, design, craft, photography,
material research, cultural policy, and urban life, the issue
looks at innovation as a process: how something familiar can be
questioned, extended, transformed, or understood differently.

Release: October 2026

Selected Stories

Anton Repponen - Time Stretched

Photography, perception, and the construction of an evolving
visual method.

Ceramica Cumella - Material, Process and Design

How generations of ceramic knowledge encounter digital
[fabrication and contemporary architecture.

Nidiya Kusmaya - Waste as a Source of Colour

How discarded and overlooked materials can become sources of
natural pigment through experimentation and material research.

MoCX - Saudi Ministry of Culture

How cultural institutions are approaching innovation within
a rapidly developing creative ecosystenm.

Craft x Tech, Tokyo - Craft as Method

What happens when technological experimentation begins
with craft knowledge rather than replacing it.

Japanese Streets

A study of the visual language of Japanese streets and the
continuous thresholds between public space, commerce,

typography, and everyday life.

Issue 02 - Innovation



A Different Editorial
Environment for Brands

Partnerships with The Creators Economy are deliberately
limited and developed to sit naturally within the publication’s
editorial and visual environment.

Rather than filling the magazine with conventional
advertising, we work with a small number of brands and
institutions whose presence has relevance to the worlds of
design, culture, architecture, art, technology, material practice,
hospitality, and the creative industries.

Selective Presence

Commercial placements are limited to preserve both the reader
experience and the visibility of each partner.

Cultural Context

Partners appear within an editorial environment built around
original research, photography, conversations, and long-form
cultural publishing.

Physical Longevity

A print placement remains part of an edition designed to be
kept, revisited, and circulated beyond its publication date.

Creative Integrity

Every commercial presence is reviewed by
The Creators Economy to ensure it sits coherently within the
visual and editorial character of the publication.

Why Partner with TCE?



Editorial storytelling
through the TCE lens

The Creators Economy works with brands, spaces, and creative
practices through original photography, editorial features,
interviews, and visual storytelling. Each story is developed in
response to its subject, with an emphasis on context, materiality,
process, and the visual language of the publication.

Selected Brand &
Creative Features



Sample Editorial Feature / Brand Story

An editorial exploration of the French beauty house, looking
beyond its products to the visual identity, material culture, retail
environment, and wider world constructed around the brand.

Format: Editorial feature + visual coverage

Officine Universelle Buly



Supported Editorial

Commissioned editorial developed with a partner and produced
under The Creators Economy’s editorial and creative direction.

This can take the form of a long-form feature, profile,
cultural story, or research-led piece and is clearly identified as
supported content.

Still Life & Visual Commission

Original still-life or visual storytelling conceived and produced
by The Creators Economry for a partner.

Rather than inserting conventional product advertising,
objects can be interpreted through TCE’s photographic and
editorial language, creating imagery specifically for the physical
publication.

Full-Page / Double-Page Placement

A single or double-page visual placement integrated within the
publication.

Imagery remains minimal and image-led, with no
conventional promotional copy or intrusive calls-to-action.

Inside Cover Positions

Inside Front Cover
Inside Back Cover

Issue Partnership

A single principal partner supporting an edition through a
defined package of print presence and associated recognition.

Cultural & Event Paritnerships

Selected opportunities around launches, gatherings,
conversations, dinners, installations, or other programmes
extending an issue beyond print.

Partnership Opportunity



For advertising, parinerships,
COMmIssions, and commercial
enquiries:

Sadaf Media

Sarah Rasheed

Sarah@sadafmedia.com
Info@sadafmedia.com
www.sadafmedia.com
Phone: +971262743349
Yas Creative Hub, Tower 1

Partnerships & Advertising



